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“More Than 20 years In Procurement And
Supply Management
Of The Best Practice Experience”

§3ya unagad) M., us.a., C.P.K., C.P.S.
Mr.Thiratoon Kaewkhruakham Ms.IT, MBA, C.P.X., C.P.S.
Mobile phone: 082 333 2555

E-mail: thyratoon@gmail.com  www.facebook.com/procurementor

CENTRAL STORE (THAILAND) COMPANY LIMITED

: Deputy Managing Director of Supply Chain Management.
. Logistics & Supply Chain Management consultant freelance.

Education

® Ph.D. Candidate (Logistics And Supply Chain Management) Sripatum University

¥ Master Of Business Administration (MBA) Kasetsart University
® Master Of Science In Information Technology (Ms.IT) Sripatum University
B Bachelor Of Arts In Business Management Rajaphat Institute Chankasem

Fxperience

SVP ~Procurement Thai foods Group (Public) Company Limited
Senior Purchasing Manager Big C Super Store (Public) Company Limited
AVP -Procurement & Asset Stam Piwat Company Limited

Purchasing Manager Betagro Group

Purchasing Manager SB furniture Industries (Public) Company Limited

Sourcing & Purchasing Manager  Siam City Cement (Public) Company Limited

Procurement Team Leader Siam Cement Group

Keynote Speaker And Senior Consultant Of Procurement ,Logistics And Supply Chain Of Alpha
Management Consultant Company Limited.

More Than 20 Years Of Direct Experience In Procurement And Supply Management.

Keynote Speaker Of “Swrategic Procurement Discussion™ For SCG.

Keynote Speaker Of “Smart Exporter Project” For Department Of International Trade Promotion,
Ministry Of Cominerce, Thailand.

Keynote Speaker Of “To Build The Logistics And Supply Chain Manager As The World Class
Professional Project” For Department Of Primary Industries And Mines , Thailang.

Keynote Speaker Of Procurement And Supply Management For Leading Organizations such as SCG,
INSELR Cement, SAMSUNG, MISTINE, Coca~Cola, Vega Automation eic.

Keynote Speaker Of Procurement And Supply Management For Leading University.
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Cerfificated
B CIPS Certificate Of Attendant. B SAP Super uscr.
B (C.P.K. (Certified Purchasing Knowledge.) B Swategic Sourcing Option.

B (C.P.S. (Certificate in Purchasing and Supply.) ® ARABA ,E-Auction Black Belt.

B Win-Win Negotiation

APNTEITINYNLAY/Specializations

B swennulawe sadaudinsdnde 9av wasdwwanemy
(Procurement & Supply Chain Procedure And Policy Development.

B 715U 30U TR %lml,%\‘lﬂa?g'i’ig (Strategic Procurement Management)
® asuSwsamusssiunisindauazgwwais (Procurement And Supply Risk Management)

* msuszgndinaluladasaumeiialflunudedio Tadsdnduasdwwansun

( Applied Information Technology for Procurement, Logistics And Supply Chain Management)

Wataussens/Topics
= msiasuauuasiimsiadoaiiialls {Professional Procurement Policy And Manual)
. m‘sﬁ’mm@sﬂaqﬂﬁ (Strategic Sourcing Option)
¥ yanyfiid m‘sﬁm%a (Principle Of Purchasing Operation)
% AU Saving 98haiBaTEW (Cost Saving Guidance)
W mﬂﬁﬂmsﬂssmﬂﬂﬂumﬁm%aﬁm%’w (Tendering Technigues)
n ﬂaqﬂé'msu%msmmL?iﬂﬂumu%'@%auasﬁwwma (Procurement Risk Management)
u qw5mam"mﬁm‘swﬁaamiﬁﬁwaﬂumﬁm%auas‘ffwwam (Strategic Spend Analysis)
N miﬂ‘s:aﬁuNaqmvilwﬁ'ﬂ%auaxﬂﬁ‘ﬁmm (Procurement Perfomance Measuring And Reporting)
bl ﬂ?id?ﬁttmunaqnﬂumu%’ﬂ% 8 (Strategic Planning In Purchasing)
* gysimueseaumsliusngliauiade (Procurement SLA)
® pagndmsTamliwauuay (Sirategic Global Sourcing)
= msmwaammé’m%a (Procurement Audit)
" 'U‘YlU"tYllihFjﬁlﬂ%}ﬂﬁgﬂslﬂn}gu%ﬂ'ﬁ (Ideal Pusrchasing Role)
* msuiwisladadnduasldaumuszaulan (Global Logistics & Supply chain Management)

B Lean Procurement
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%\Procurementor E-mail : thlratoon@gmallco(gn M

Mr. Ti#?'atoon Kaewkhruakham MBA, Ms!T cIPs, CPK CPS

Ph.D. Candidate(Logistics & Supply chain
management)

: v s e WY -
(@} SCG < |guns ==
BETAGRD . A%\A o @gr%me

.\082 333 2555
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— - SWOT Analysis
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O ﬁfamwiﬁ“ﬂﬁn Value Chain

O UniiaursaradnianesgIne

O NITVIRMITIBNITINIWHIBNALYND
- N1FNIMUG Vision, Mission, Core value
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